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Growth hacking is a process of perimentation
marketing channels and produc
most effective, efficie

ORACLE















Future Student Journey

MARKETING RECRUITMENT MARKETING RECRUITMENT
Research Evaluate Enrol ‘ Research Evaluate ‘ Enrol ‘

* Sales Dominated * Marketing plays critical role

* One-way, single channel, relationship-driven * Internet-driven, analytics-driven

ORACLE
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Strong Individual

But no scale.

ORACLE
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How do we deliver amazing

indiv.i'dual experiences, at scale?

A, -
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Data

Data for a post grad prospect:

Profile data: years graduated, employment, marital status (income),
company, income, gender

Behavioural data: attended event, signed up for newsletter, view webpage
and number of times, recency/frequency, spoke to course advisor, what they
click on in email/what emails they engage with, social engagement

ORACLE



Personalisation

ORACLE



Personalisation

ORACLE
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Growth

Conversion Criteria
Largest volume (#) channels / campaigns
Lowest cost (S) channels / campaigns

Best performing (%) channels / campaigns

Measure deeper down conversion funnel

Double down on what works

Copyright © 2016 Oracle and/or its affiliates. All rights reserved. |
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Meet Lauren

o« Started Year 11
N * Private School

» Researching different courses science, but still
unsure exactly what she wants fo do after

highschool

« Considering a GAP year, wants an all

rounded-experience

Lauren « Concerned aboutf where to live, University

social life and future employment prospects

ORACLE
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Google

Google Search

Australia

I'm Feeling Lucky
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0.

All College Programs

Associate Degrees

Individual College Cours
College Reviews

Accreditations and Affiliations

College Catalog
Transferring Credits
Grading System

Consumer Information

Online Bachelor's Degree
Programs

Offer ends 11/15/16

Call Today! 1-800-471-3232

Penn Foster College offers bachelor's degrees in two high-growth areas, business management and
criminal justice. When you earn a bachelor's degree from Penn Foster College, you get a quality
education that you can complete at your own pace and at an affordable price. Bachelor Degrees are
awarded under licensed by the Arizona State Board for Private Postsecondary Education.

Call an Admissions Specialist today, 1-800-471-3232.

Business Management Bachelor of Science Degree

The US. Department of Labor projects more than 24,000 new business management jobs by the
2022." Earning a Bachelor of Science Degree in Business Management can help you prepare to take
advantage of this growth. You'll receive a thorough background in the functional areas of modern

business: human resources, finance/accounting, administration, marketing, and operations.
- Business Management Bachelor's Degree

Criminal Justice Bachelor of Science Degree

With a Criminal Justice Bachelor of Science Degree from Penn Foster College, you will learn about how
courts and correction systems operate, theories in crime causation, and procedures related to private
security and juvenile systems.

- Criminal Justice Bachelor's Degree
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| am career confident.

| AM #PFPROUD.

Erin Snyder Dixon
2015 GRADUATE OF THE YEAR

WHY CHOOSE PENN FOSTER
Affordable. Self-Paced. Accessible.

LEARN MORE >

What our grads say...

OUR ACCREDITATION
Online College, Career, and High School

LEARN MORE >

Penn Foster Blogs

I belleve In Penn Foster

Offer ends 11/15/16

Call Today! 1-800-275-4410

FINANCIAL ASSISTANCE PLAN
0% Interest, Affordable Tuition,
Customized Monthly Payment Plans

VIEW ALL SPECIAL OFFERS >

Penn Foster Social

) Virtuous My experience here thus far has been great, everything is at reach and
) students are able to access and get Information easlly, sources are great and
help needed or questions asked are addressed. . . (Show More)
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Offer ends 11/15/16 =~ o8
Call Today! 1-800-275-4410 ’
? -
.

- .
- b WHY CHOOSE PENN FOSTER OUR ACCREDITATION FINANCIAL ASSISTANCE PLAN -
= 0l Affordable. Self-Paced. Accessible. Online College, Career, and High School 0% Interest, Affordable Tultion, - -
- “ \ Customized Monthly Payment Plans F/ o
.- LEARN MORE > LEARN MORE >

VIEW ALL SPECIAL OFFERS > y

j Penn Foster Blogs Penn Foster Social ®
" [ TR

I belleve In Penn Foster

) Virtuous My experience here thus far has been great, everything is at reach and :

students are able to access and get Information easlly, sources are great and
help needed or questions asked are addressed. . . (Shoy
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« The web feam knows there are 500,000 unique
Visits to the site every month

« The media team knows how many people
clicked on the Google Ad

«  We don't know thatit's Lauren

« But we can still market to an ‘anonymous’ identity

ORACLE’



YouR[!lil: cat videos

Buy Pet Food Online!
Free shipping if you register as a member today
http://petfood.com.au

P dx 34471400

Ads by Google




YouR[!lil: cat videos

Interested in Studying Science?
Speak to a course consultant today!
http://uni.edu.au/science

Ads by Google

P dx 34471400




-

Cyp—— e iz P
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//www.gse.harvard.edu/newsletter %O ¢ an- B a

Apply

Connect]

About HGSE

Master's Programs History Home / Newsletter Sign Up

Doctoral Programs About the Dean

Professional Education Facts and Figures NeWSletter Sign Up

Faculty & Resear Campus and Facilities
Admissions Virtual Tour * indicates required Galendarl
News & Events Directories Email Address * [ [}

Employment and Human
Information for: & Pioy! =

Prospective Students

First Name
Resources @

Current Stude:

Academic Catalogue Last Name

Harvard Colle;

Alumn
Academic Calendar
Email Format HTML Plain Text

Title IX Information
View previous campaigns.

MacBook Air

\
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What we know

' -'.4?.,,,:{.
«  We know her name, email, year level and main
course interest
«  We can now enfer Lauren into a personalised
AR nurturing program to keep the brand at the
forefront of her mind

Copyright © 2016 Oracle and/or its affiliates. All rights reserved. |
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| LISIEN & ANALYZE
‘ RESOURCES SOCIAL CAMPAICNS DASMBDOARDS SIM REPORTS
\
Groups ANALYTICS o

v Summary
&
&4
- -— - . e — —_— — —
0 are e -B0oR[OoaB o0y 20 -
Contributors v Categories v Archive Resources ¥ . i.iciested v g sur teom
r—3
M £ Study Abroad: Why I
A 2,
/ >, /ﬁ“}’ . Chose New Zealand

MUST READS

5 Famous U Spots and the Origin -hﬁ " W\

{ILANTHROPY AND GIVING

5 Reasons to Get Excited for U o
Nad
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| year later...

ORACLE’

More data on Course
Interest, residency details,
gender, DOB and highschool

Copyright © 2016 Oracle and/or its affiliates. All rights reserved. |
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http://goo.gl/cxHJ4k

9 64% W)

Wednesday, 20 April

@ University of Modern Marketing
Hey Lauren! Really excited to see you
tomorrow! Registrations begin at 9am,
come along to collect your name tag for
free giveaways throughout the day!

ORACLE’
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£ ORACLE' profiler

Lauren Smith

School Leaver

042697¢

|Lauren.Smith@gmail.com

14 Neale Avenue Taylors Lakes Melbourne
3036 Australia

Summary Activities Details

Activities

ol I|I|i|||.||| I [||||‘._||

B Email Sends [0 External Activities [ Email Clicks Web Page Visits B Email Opens

B Form Submissions

Latest Activities

SMS Interaction SMS Reply: “oinus for Openay!

@ March 5, 2016 2:22 AM

SMS Interaction SMS Joinus for openDay!
® March 4, 2016 11:22 PM

@ Februa

iPad Competition Entry
© February PM


mailto:Lauren.Smith@gmail.com

ﬂ
>

Fit (A-D)

Engagement (1-4)

Copyright © 2016 Oracle and/or its affiliates. All rights reserved. |
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® Finder File Edit View Go R 67% @) = Wed12:56am Q

Window Help

Like - Reply

. ; % : Alice Yu Mikayla Dimitri Pete Vrettis
4 Australian University Ga... § Like \
oy

Like - Reply - €21

CSA§ Commerce Student Asso... g Like

University of Marketing

Uni SA Comm and Medi... Don't miss this year's "Potpourri of the Arts in the African American

UniSA Tradition" presented by Indiana University's African American Arts Institute
on Saturday at IU Auditorium. Featuring performances by IU Soul Revue
the African American Dance Company, and the African American Choral

> Ensemble, this concert is an annual favorite event for our campus

community!

L Y

PHOTOS

Sponsored

POTPOURRI
of the ARTS

2 Bedrooms in Oz en Ois
www.holidaylettings.co.uk

Find and book your perfect
holiday rental.
- ? { IUAUDITORIUM.COM

Potpourri of the Arts celebrates African-American song
and dance Nov. 5 at IU Auditorium

Potpourri of the Arts embodies the spirit of African-American performance through
collaboration between the IU African American Arts Institute’s three ensembles: IU

Should This Military Flas.
www.livesmarterjournal.com

This new military flashiight

o (%) - =201 - Espariol + was finally released to the

Portugués (Brasil) - Francais (France public - now available for a
shor...

ORACLE
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Engage across the Student Lifecycle

Identify Convert Onboard Manage/Retain Upsell

L NCI)

ORACLE
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Social Relationship
Management

Content Web Testing and
Marketing Optimisation

Marketing Automation

Customer Relationship Management

Digital Advertising

(DMP)

39




* Deliver 1:1 Cross channel experiences to contacts

Marketing Automation

ORACLE



* Deliver 1:1 Cross channel experiences to contacts
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https://www.youtube.com/watch?v=RlKZzGsM8fs

Decision rule — did
they register?

Send SMS reminder
the day before with
QR code allowing
student to scanin at
each booth, this data
is captured for future
If response, send thank segmentation
you email

Send an email invite Bes

Segment: People With marketing
who have not technology this
unsubscribed, not e decisioning is done
already enrolled, automatically

who are in our "‘E

database and ::

being nurtured e L

Takes them to landing page where
they can register, we ask them for
mobile number.

With technology, form will be prefilled
and if we already have their mobile
number then we ask for another data
field automatically. This is called
progressive profiling. This data can be
leveraged to drive personalisation on
both the email and the landing page.

ORACLE

Move into

campaign

no —) Move into
nurture
If no response, campaign
after 7 days then
send a reminder

>@A> 5

x> E Lo > L

Survey data tied to the
student record, email is
personalised using data
points collected during
Open Day

Decision rule — did they
attend?

If yes, send
survey link

yes -9@

no =2 [&

Laanl
st
ERLE
———

If the student has a high lead score, alert is
sent to Course Advisor to place a follow up
call. Course Advisor can then access the
student record and view student’s
interaction history across all the different
channels

Alert Course Advisor to
make contact

yes > %
— Nno — %

Move them into nurturing
segment

If not, run Facebook ad for 7

days, taking them to a landing

page where they can register

to speak to a course advisor

Example of Automated Journey

Copyright © 2016 Oracle and/or its affiliates. All rights reserved. |
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Social Relationship
Management

across 40 million sites
* One stop shop for social
media
* Amplify social
through 55+ App
Integrations

ORACLE
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Content
Marketing

Platform to Plan, Produce,
Publish, Promote and Analyse content

ORACLE



Tested placement Tested

of banner images Messaging on g
Low Price w
Guarantee ./é_
Web Testing and

Tested existing
reservation
messages and el e o
Iook : - H . Book with Confidence

Optimisation

GUARANTEE

Py - Test and Optimise Digital
‘ e T ) Experience for

Look and location
of “Deals” promo
and Rental
Partners

ORACLE



" BlueKal

Click a category to add it to the selected segment.

: ge\:\
- —._

Digital
Advertising

Aggregate

for better targeting of ads
across search, display and social for
improved acquisition, retargeting,
analytics (lookalike

modelling/audience discovery) and
data monetisation
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@9900
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Social Relationship
Management

Content Web Testing and
Marketing Optimisation

Marketing Automation

Customer Relationship Management

Digital
Advertising
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Personalisation is Everything (Data > Personalisation > Growth)
Embrace a Culture of Rapid Experimentation

Develop a Marketecture Strategy!

>

.
—
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For mor se contact:

Helen Huynh, Higher Education Specialist, Oracle Marketi
Helen.huynh@oracle.com
Mobile: 0488 843

Kati |gher iﬁtatlon Specialist, le eting Cloud
Kati oracle

Moblle: 0411 899 004
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