Oracle C)@F‘m ng

Enhar\gf ng the Stu IC ent Experi 2
Southern Afrlca H@UG COn_fetence 2017

' B o \5)
'l‘q h’

, s “aed
o n!e;t_u ! ‘.'-:__

Oracle Highgr Education

4Ju|y2 %; >
ﬂ ORACLE Evidusn &

q' A8 B R ,




Safe Harbor Statement

The following is intended to outline our general product direction. It is intended for
information purposes only, and may not be incorporated into any contract. It is not a
commitment to deliver any material, code, or functionality, and should not be relied upon
in making purchasing decisions. The development, release, and timing of any features or
functionality described for Oracle’s products remains at the sole discretion of Oracle.
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Problem:

59% of students are

not satisfied with their
overall student experience
after enrolling.

- 2014 Noel-Levitz National Student Satisfaction Report




A personalized, integrated and coherent student
experience will become a key differentiator for higher
education institutions, and CIOs need to start building the
strategies and infrastructures to make this happen.

There is a growing focus on the student experience in higher
education, driven by an increasing emphasis on student success
and scrutiny on educational outcomes.

“The Future of the Student Experience is Personal”, 25 April 2017 - Gartner
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Problem:

=
57%

of education & research
executives graded their
institutions a C or below at

offering highly individualized
constituent experiences
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A Fundamental Shift is Required...

Managing Student Transactions Building Student Relationships

Tactical Strategic

Student 101 Jessica Jobs

“Traditional” student
One-size-fits-all

Student profile siloed

Different office, different response
Fragmented engagement

Modern student

Personalized experience

Holistic student profile

Seamless engagement across campus
Cross-channel, multi-device

S SSSB T

= Tuition revenue only ‘ = Brand advocate and social influencer
= @Grass roots referrals = Student’s total lifetime revenue potential

* Loyal to the institution
ORACLE
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Your Student’s Journey Could Be Like This....

Empower me to find 0

the information | need

_ Let me share my
= experiences with
B other students

Help me succeed in
reaching my goals

Provide me with timely
and relevant content
throughout my student
journey

Identify me, interest me

ORACLE
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Today SIS > Tomorrow Student Lifecycle Management

.

NS

ﬁ Recruiting
"4

e 2 Admist Immediate
Mol?lle First missions Access to
Design Information

00 $ Alumni &

y) .
\/— ‘Y“ Fundraising |
E Embedded
0 Student Analytics and
. Account Decision Tools

Curriculum
Management

“Consumer-Like”

Experience Learning

Paths & .‘:

Advising

Financial |
Social _/\ Aliréanaa B" Embedded
Listening and — Collaboration
8 Enroliment m

Engagement and Chat

Assessment
& Outcomes
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Student Cloud: Complete Support for the Student Lifecycle

AVAILABLE

Student B
Recruiting

* Qutreach & engagement

* Recruiter & territory
management

* Lead management

* Pipeline forecasting

ONTROC »

AVAILABILITY

Student
Management

* Admissions

e Curriculum Definition

* Registration, Enrollment, .
Records

* Assessments
& outcomes

» Student account

AVAILABLE

Student ¢eO»
Engagement .M.
Student 9
Support 5]

FUTURE

VI Student

Financial Aid

Eligibility & awarding
Scholarships
Funds management

Disbursements

O

FUTURE

Student
Success

* |dentify at-risk students
* Intervention strategies

* Analytics

EX

FUTURE

@

Advancement

* Alumni & donor
engagement

* Events

* Fundraising campaigns

* Social listening & engagement

* Multi-channel campaigns

¢ Student help desk/case management
* Self service knowledgebase

* Online chat

Personalized outreach & engagement

Event management

Agent co-browse

Policy automation

ORACLE
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Oracle Student Engagement
Meet your student’s expectations with modern Outreach and Social Interactions

* Engage constituents with personalized and
targeted communications and social interactions,
delivered via multiple channels according to the
recipient’s preferences.

( ORACLE' protie

* Personalize your outreach by tracking user’s online
1 | activity to build rich profiles of their digital
wieaccine sl Sl s behavior and preferences.

* Create and manage digital content such as HTML
landing pages, forms, and email templates to
maintain a consistent and unified identity.

5] OucksEsurebealiisiqaadiens.conreceyremeh
5] VuchiERreboadi Tahqsaderntcon TeccaTamely

5 OuchSESarebenl! Leioquadenos.convas crnrizpage

* Leverage the power and reach of social media with
integrated marketing efforts, publishing your
content to a variety of social sites.

* Improve outreach and campaign effectiveness with
robust and actionable analytics.

ORACLE
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Oracle Student Recruiting
Attract and enroll best-fit students and improve Recruiter effectiveness

* Improve Recruiter effectiveness by focusing P

time and energy on qualified, high-value /
prospeCtS I = VISION COLLEGE
e Support Recruiters on the go with mobile :
accessibility to view inquires, calendars, “\ N e
e el _ 148 <20 nayn
events, and other activities and generate * o (1 oo

emails from a mobile device.

Appoirdments Ity Applicant Comearsions
Fall 115 Starl Cais

Tucsday, Godober 20, 2015

* Engage prospective students with targeted
and personalized communications and social
interactions.

* Collaborate across campus to provide the
seamless engagement and coordinated
support.

* Improve outreach and campaign effectiveness
with robust and actionable analytics. N

ORACLE
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Oracle Student Support

Improve service with robust online tools

 Empower students, faculty, staff, alumni,
and visitors to search for information and
find answers on their own.

* Display content that is timely and relevant
based on user profile and permissions.

Featured Support Categories

* Enable users to search for resolutions to
issues and if not found, to submit a new
request. Track and route the issue for
satisfactory resolution.

* Improve search results and content with -
user feedback and analytics to track usage .
and helpfulness of knowledge articles.

* Provide immediate assistance with Live
Chat capabilities. Chat test is tracked for
reporting and analysis.

ORACLE
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Contact Us

? Ask a Question

Submit a question to our support
team.

You are at Live Chat

Live Help

Chat with a member of our support team
First
Kelly
Last
Mead

Address
rightnow student@gmail.com

Chat support is available
Chat hours are listed below.

Monday - Friday: 12:00 AM - 11:59 PM PDT
Saturday - Sunday: 24 Hours
Itis currently Tuesday, Sep. 17, 2013 01:37 PM POT
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Build Actionable Student Profiles

* Create comprehensive Form Activity

constituent profiles across the  web Activity Email Activity
lifecycle

Page
Views

* Track individual activities,
events, preferences, and
behaviors to gain new insight

* Leverage profile data to
establish personalized and
targeted campaigns and
outreach programs

ORACLE
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Actionable Analytics to Drive Decisions and Insight

My Inquiries Inquiry History Analysis My Top Applicants Applicant History Analysis

iri <
New Inquiries Current Month Last Yr/Mo Apps < 30 Day Current Month Last YriMo

26 414 373 141 330

Open Inquiries Apps = 60 Days
208 Current Year Last Year 1 1 0 Current Year Last Year

i VW2Vl 'V NP

Top Program Applicant Conversion Analysis Applicants by Top Feeder States

W #inquiries I #Applicants [l # Admits |L“ilzk/ T

| mlllmn

Accounting Busmﬂss Admininistration Englneerlng Pre Medic |n= 0.000

Current Applicants

£ NN
=RLE

4.000

ants

-
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3.000

=0

1.000
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o
0
=
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Current Appli

Computer Scienc Mursing o Accounting Computer Science Engineering Psychology
Arts Bducation Nursing

Program Interest
Program Interest

ORACLE
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Let’s Take a Look... @
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Social Listening: Monitor Social Media Activity

SOCIAL RELATIONSHIP MANAGEMENT Welcome bac

TOPICS INDICATORS DASHBOARDS SEM REPORTS RESOURCES  SOCIAL CAMPAIGNS Higher Eqd: Eng{i”_ =

ANALYTICS
TOPICS » SUMMARY INDICATORS DEMOGRAPHICS WEEKLY STATS
——
@ Vision x
University ACTIVITY k3
Project Mgmt
8 Online x 2500 :
University Sunday, September 7, 2014 | @ c 5 . e e
Vision Uiversi. 136 Monitor social media activity
2,000 Online Univers 2,312 [b
DATE RANGE v

. — levels for your institution
08/23/2014 -

09/23/2014 along with a competitor

CHARTS >
1,000

500

.\,/\_/-—\__*_\
0

Aug 25 Sept 01 Sept 08 Sept 15 Sept 22

ORACLE
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Track Content Types, Sentiment, and Location

CONTENT TYPES 3 LOCATION

[zeeam |
SENTIMENT

o I

70% (2,591)

100

75

Vision University

8% (304)
25 L

.

Vision

B Message Boards W Biogs I N

Microblogs I Social Sites I - 9% (993)
! Videos

-

Online Universit...

0%

B Negative Neutral [l Positive

ORACLE
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Filter Out the Noise

Listen to and monitor what is actually relevant

“Less Like This”
filter

Messages: 1000 Themes: 10 Media Types: 7

student 144

— LESS LIKE THIS MORE LIKE THIS
photographer 57 -
police 46 - campus CI.&SSI'OOIT] college curriculum EdUCc’i%\ ”I\/Iore lee Thls,,
freshman 44 - .
cockiletis. A - faculty graduate gl‘aduation matriculation  prepares students f||ter
Stud'}" 38 - ¢ '
scholarsh|p semester StUdent student life
religion 37 -
ncaa 27 .
&= students and faculty teach teacher teaching
health 22 ([
@

cancer 12

tU|t|On university students

ORACLE
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Monitor Individual Posts and Comments

SOCIAL RELATIONSHIP MANAGEMENT Notifications Welcome back. jenna howard! Help

ENGAGE -
FILTERS MESSAGES

Unread 19K
ARCHIVED
HIDDEN
DELETED
¥ Channels
ALL CHANNELS
0 VISION UNIVER.
3 vision_UNIv

ORACLE
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Assign Specific Posts for Resolution

ORACLE

SOCIAL RELATIONSHIP MANAG

JULIE_JOBS

O Followers

I'm trying to registe
are they? @vision_u

W Add Labels

Reply to Mes

From: | Vfision_U

ASSIGN MESSAGE

Assign To

Angela Harris

Message 60

We r‘u:T:l to open more sections of Project

Management classes.

Copyright © 2017, Oracle and/or its affiliates. All rights reserved.
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Student Engagement Campaign Flow

OR ACLem /ﬁLMyEloqua &nssetSv 7§ Contacts ~ l!lnsight PreviewNewMenu {3 @ < o
o

qi Vision Lead Nurturing Campaign Save Activate... »

Hence E Vision Lead Nurturing
- Segment Members Constituents 2

—
Assets Upcoming Information Session
SC Education Info Session

1 Email

1| Form (reporting only) rvua’“ -
ee

Clicked Email? Application Deadline Approac...
Vision- Application Deadline

Compare Contact Fields

——

4z —
Compare Custom Object Fields Wait

Shared List Member? 3 Days
Opened Email?
Shared Fitter Member? E Interested Student Webinar

Webinar
Sent Email?

Submitted Form? Registered for Webinar?
Visited Wehsite? W\é o\/\

Actions Compare Contact Fields 2 4
Contacts who have a "Mobile P... E Webinar Details

Add to Campaign Thank You
Send to Cloud Connector = 8

Add to Program Builder E Send Reminder Postcard n Send Reminder SMS Text gggn;No;l ’::amnalgn
3 5 5 < pphy How

Add to Shared List Cloud2You Direct Mail (SureShot) SMS Dialogue o Vait: 5 Days

Move to Campaign '

Move to Program Builder n Aty Nowe Excanook b
Move to Shared List AdM : Ad Target

Wait

ORACLE
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Lead Scoring

HigherEd Lead Scoring - SMB

Standard Activity

. ORACLE

[ | Profile Engagement ‘] Save | o R0 |

Visited Website / \ ' |
\ 0,

Contains 1 Rule | / - \ 1 ! ! 25%
0 25 50 75 100 |\ )
/. Opened Email \ ' "

'S_:i Contains 1 Rule l /' - \ ! f 25%
o 25 £ 5 0\ :
@7 Submitted Form ' |
0,
U Contains 1 Rule | / I \ ! ! 50 %
o 25 0 5 o\ )

Profile score Engagement score
(A-D) (1-4)

=4

=)

Al: Excellent profile and high level of engagement >>> Extremely desirable
B2: Good profile with good engagement >>> Very attractive
D4: Poor profile and no engagement >>> Poor fit

0
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Student Digital Profile

{ ORACLE Profiler

Jason Job m

Other

+ Alert

ll 936-697-2476

H jenna. howardigoracke.com

ﬂ Jackson MS US

Summary Activities Details
Activibes
4
2
o iB I
o1 01,19 01421 0129 01731 022 0z/4 026
Bl Form Submissions. [ External Sctiviies g Email Opers B Erad Sercs B Emaid Clchs

Latest Activities Activity Breakdown

E0) Cracle SESandbox012.eloquademos.com/moodymoreinto > Email Sends

@ January 27, 2016 941 AM

] CracleSESandbox012.eloguademos.comimoodymoreinfo » Email Opens

@ January 26, 2016 525 FM

=) OracleSESandbox012.eloguademos.comivisionmoreinfopage > Email Clicks
@ January 21, 2016 10019 AM
0 Cracle SESandbox012.eloguademos.comivisionmereinfopage > &5 Web Page Visits

@ January 21, 2016 848 Ak

) CracleSESandbox012.eloguademos.comivisionmorneinfopage »

@ January 20, 20

Form Submissions

0278 02/10 o2z

B Wb Page Vists

0zrn4

o2/

147

926

129

949

497

ORACLE
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Self-Service Knowledgebase and Chat

. [ [
®y VisionUniversity
L

[Logout]

Advanced Search

|

QRS

Find the answer to your question

Featured Support Categories

Prospective Students
Admissions
Academics
Financial Aid
Advising

Current Students
Student Services
Financial Aid
myKU
Library

Alumni & Visitors
Parents
Alumni Association
Commencement Information
Giving to KU

Facilities
Building Information
Maintenance
Capital Projects
Building Access

School
Liberal Arts & Sciences
Engineering
Education
Medicine
Academics
Schools and Programs
KU in the news
First Year Experience
Study Abroad
Admissions
Undergraduate
Graduate
Transfer
International
Faculty & Staff
Human Resources

Contact Us

—

. ? ) Aska Question You are at Live Chat

Submit a question to our su

team.
Support Home Answers Ask a CQuestion |
f@ Ask the Community
Submit a question to our .
community. L ve H el p
@) Live Chat
~ Chatdirectly with a membe Chat with a member of our support team
our support team. First
kelly
\ f) ) Contact Us Last
Ifyou can'tfind what you're Mead
looking for on our site, give
call. Address

= rightnow.student@amail.com
\ | Give Feedback

How can we make this site Submit
useful for you? B

Screen Sharing Chat support is available
@ Co-browsa Chat hours are listed below.

ORACLE

Monday - Friday: 12:00 AM-11:59 PM PDT
Saturday - Sunday: 24 Hours
Itis currently Tuesday, Sep. 17, 2013 01:37 PM PDT

Copyright © 2017, Oracle and/or its affiliates. All rights reserved:
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Oracle Student Experience Momentum

A

B 1L AE5E K
DUKE KUNSHAN
UNIVERSITY

MOODY
Bible Institute”

@ UNSW

WISCONSIN

UMIVERSITY OF WISCONSIN-MADISOM

= CHARLES
DARWIN
=~ UNIVERSITY

ORACLE

W Lorain County
a Commaunity College

LIBERTY @ TEXAS
\

University of
South Australia

&)
Griffith awmsvo  SIKE@IMA By ShawneeState
UNIVERSITY e —cor BUSINESS SCHOOL UNIVERSITY
o9 FULL SAIL gi’ University
é of Windsor

UNIVERSITY
oF SOUTHERN

JAVERIANA

INSEAD

. - |_=_'|-5J5.45.'4'.|J .;.1‘,! n:xl a R LS
NEWCASTLE The Business School Emirates College of Technology
B for the World® J We Prepare for Future Careers |ea: .l ds gl Sisl

Copyright © 2017, Oracle and/or its affiliates. All rights reserved. 28



Oracle Student Experience — Supporting Collateral
* Oracle Higher Education Industry Site

— https://www.oracle.com/industries/higher-education/index.html

* Datasheets

— Student Recruiting: http://www.oracle.com/us/industries/education-and-research/oracle-student-recruiting-ds-
3608324.pdf

— Student Engagement: http://www.oracle.com/marketingcloud/content/documents/datasheets/
higher-education-ds-oracle.pdf

— Student Management: http://www.oracle.com/us/industries/education-and-research/edu-student-
management-ds-3608383.pdf

* Related Collateral

— How to Deliver the Personalized Experience Students Expect: http://www.oracle.com/us/industries/education-
and-research/education-all-about-me-sb-2437466.pdf

— Modern Students. Modern Expectations: Oracle Student Cloud:
http://www.oracle.com/us/industries/education-and-research/oracle-student-cloud-brief-2479137.pdf

— High Impact Outreach for Higher Education:
https://www.oracle.com/marketingcloud/content/documents/guides/high-impact-outreach-higher-education-
gd-oracle.pdf

ORACLE
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https://www.oracle.com/industries/higher-education/index.html
http://www.oracle.com/us/industries/education-and-research/oracle-student-recruiting-ds-3608324.pdf
https://www.oracle.com/marketingcloud/content/documents/datasheets/higher-education-ds-oracle.pdf
http://www.oracle.com/us/industries/education-and-research/edu-student-management-ds-3608383.pdf
http://www.oracle.com/us/industries/education-and-research/education-all-about-me-sb-2437466.pdf
http://www.oracle.com/us/industries/education-and-research/oracle-student-cloud-brief-2479137.pdf
https://www.oracle.com/marketingcloud/content/documents/guides/high-impact-outreach-higher-education-gd-oracle.pdf

Integrated Cloud

Applications & Platform Services

ORACLE
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