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Safe Harbor Statement

The following is intended to outline our general product direction. It is intended for
information purposes only, and may not be incorporated into any contract. It is not a
commitment to deliver any material, code, or functionality, and should not be relied upon
in making purchasing decisions. The development, release, and timing of any features or
functionality described for Oracle’s products remains at the sole discretion of Oracle.
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Today’s Modern Student

7

" l Digital Natives

| l Consumer Experiences

l Collaborative

. ORACLE

Copyright © 2016, Oracle and/or its affiliates. All rights reserved. |



The Modern Student’s Expectations

Engage — Empower — Intervene

Prevent me from going off
track and intervene with
me if | do

Engage me by knowing my
interests and what | want

Let me share my
experiences with other
students

Empower me to find
the information | need

Provide me with timely
and relevant content
throughout my student
journey
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Help me succeed in
reaching my goals

Copyright © 2016, Oracle and/or its affiliates. All rights reserved. |



The Personalized Student Experience
Meeting the Modern Student’s Expectations

Understand & Present One Listen for Feedback Embrace
Engage Your Institution & Take Action Omni-channel
Students
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Vision College Prospective Student Journey

i

Create prospective Monitor and engage 1:1 Prospects receive Prospects can complete Calculate “Lead Score” to [
student inquiry via social media personalized outreach inquiry forms or register target highest value .
for recruiting events prospects |

wr VisionCollege

Dear Jason,

Thank you for your interest in
Vision College’s Accounting
Program. We are excited to
share with you news about an
upcoming ‘Professional
Development Seminar’
sponsored by the Accounting
Department showcasing our
exceptionally talented faculty!

The semester is scheduled for
May 3rd and is from 9:00 AM

Recruiters view “Digital Jason’s recruiter sends him a Jason applies and Jason enrolls and
Body Language” and Lead link for admission resources is accepted! begins his studies
Score to further target including an online

interactions scholarship calculator
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Vision College Enrolled Student Journey
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| Need help with Accounting _jreeses
class!
m :

Jason joins online Still struggling, he He searches online Advisor sees Tweets and
discussion group for Tweets for help knowledgebase for reaches out to help Jason
his class information on

changing majors

== } 2 =

Jason meets with his advisor Jason’s advisor makes Jason reconnects and Jason graduates and
recommendations improves and enrolls for becomes a successful and
more classes. happy alumnus!
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“In order to transform the student experience,
enable more effective market differentiation, and
do it in a cost effective way, institutions must take
the leap to a more holistic or enterprise-wide
approach to CRM that better mirrors the student
lifecycle and lifelong relationship that a student
has with their institution.”

— Nicole Engelbert, “Creating a Holistic System of Student Engagement”,
Ovum, May 2015
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Today SIS > Tomorrow Student Lifecycle Management
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Oracle Student Cloud

Manage the entire student lifecycle

CURRENTLY AVAILABLE
" / € \
CX for Higher Student Student Financial
Education Support Management Aid
e Campaigns e Student Inquiries e Curriculum * Eligibility & Awarding
* Personalized Outreach ¢ Case Management Management * Scholarships
* Social Listening + Knowledgebase * Enroliment ¢ Funds Management
* Recruiter & * Online Chat * Assessments * Disbursements
Territory Management « Policy Automation & Outcomes
* Prospect Management * Student Account
* Pipeline & Forecasting
* Alumni Engagement

Integrated Foundation
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Oracle Customer Experience In Higher Education
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Oracle CX for Higher Education Roadmap (as of October 2016)

Current Release +1 Current Release + 2 “

* Pre-configured HED data model to * Integrated marketing and * Complex external file loads
support Student Recruiting outreach capabilities with custom « Online Admission Application
» Constituents/Contacts objects

+ External Organizations Admissions Evaluations

- * Integration with Campus
* Prospects/Inquiries

Solutions

Integrated service capabilities

e Custom object to support > Comprehensive 360-Degree view

Previous Schools Attended

v

* First release of Student
Management Cloud

 Activities, Relationships,
Conversations, Qualifications,
Product Groups and Notes

* Territory Management

The above is intended to outline our general product direction. It is intended for information purposes only, and may not be incorporated into any contract. It is not a commitment to
deliver any material, code, or functionality, and should not be relied upon in making purchasing decisions. The development, release, and timing of any features or functionality
described for oracle’s products remains at the sole discretion of oracle. This information is for oracle cloud offerings and should not be relied upon for on premise offerings
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Integrated Cloud

Applications & Platform Services
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